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The #1 Text Element On 
Your Landing Page Is The 

Headline



…roughly six in 10 people acknowledge that 
they have done nothing more than read 
news headlines in the past week. And, in truth, 
that number is almost certainly higher than that, 
since plenty of people won't want to admit to just 
being headline-gazers but, in fact, are.


(Washington Post, June 2014)



The Headline “Sells” The  
Landing Page To The 

Prospect



Purpose Of The Headline
1. Grab their attention

2. Elicit one emotion

3. Motivate them to continue



“We buy on emotion and justify with logic.”

(Joseph Sugarman, Triggers)

Heart vs Head





A Strong Headline…
Triggers an emotion

Is Big and Bold 

Is Specific 

Is Unique

Has a time element

Is Believable



Todd Brown’s 4U Criteria
Is it Useful?

Is it Unique?

Is it Ultra-Specific?

Is it Urgent?



“4U” Headline Example
“How To Play Guitar”


“How You Can Learn To Play

Rhythm Guitar”


“How You Can Learn To Play

127 Songs On Rhythm Guitar”


“How You Can Learn To Play

127 Songs On Rhythm Guitar


In Just 19 Days!”



Some Headline Guidelines
“Use quotes”

Use Start Case (Capitalize The First Letter Of Each Word)

Be mindful of line breaks



“3 Simple Words That Will 
Potty Train Your Puppy In  

7 Minutes!”



“3 Simple Words  
That Will Potty Train 

Your Puppy In 7 Minutes!”



Some Headline Guidelines
“Use quotes”

Use Start Case (Capitalize The First Letter Of Each Word)

Be mindful of line breaks
Use “You” (or personalize if you can)



“How You Can Save $7523 
On Your Taxes Next Year 
By Sending One Email”



“How Guitar Players Can Save 
$7523 On Their Taxes Next Year 

By Sending One Email”



Some Headline Guidelines
“Use quotes”

Use Start Case (Capitalize The First Letter Of Each Word)

Be mindful of line breaks

Use “You” (or personalize if you can)
When possible, “pluralize” the verb





Some Headline Guidelines
“Use quotes”

Use Start Case (Capitalize The First Letter Of Each Word)

Be mindful of line breaks

Use “You” (or personalize if you can)

When possible, “pluralize” the verb
When using numbers, odd numbers are better


- Use the number instead of the word (“7” instead of “seven”)

Don’t come up with 3 headlines…come up with 50!

Only test 2 at a time



Other Headline Elements
“Kicker” or “Eye Brow”



Other Headline Elements
“Kicker” or “Eye Brow”
Subhead




